pst retail chains have stan

dard regulations on the pre

sentation of their facilities.
Diécor maintains a ook and feel of a
retailer's identity, while providing
customer satisfaction, Wal Mart
Stores, Ine,, which is consistently
upgrading its customer-orkented
standards, knows that store design
is all about presentation - the rea
son why the company demands
birighit and clean stores,

Founded by Sam
Walton in 1962, Wal
Mart employs more
than 885,000 assoch
ates in some 3 {HHE
stores and offices across
the United States and
miore: than 1,000 stores
internationally, It's
this planet’s most prof
itable retail chain,
Keys are high value
amnd low prices, in a
warm, welooms atmo
sphere,

To augment that
atmosphere, Wal-Mari
decided it needed ous
tomized lighting lixtures. Faced
with installed lighting systems that
were neither bright norcost-effect ive,
the company chose Day- Brite Light-
ing to develop a lighting scheme that
would meet its liphting ohjectives,

From here, atwo-step process en
swed, First, vendor and customers ex-
aminged the condition of existing fix-
tures  to determine  retrofi
possibilities, Seoond, they chose light
ing flixtures that
woled £

-—'-'--'-.

Wal Mart's physical

and Nscal eeds - faking into

account four major criteria for a
lighit somree;

_— L

Ambient light, efficient lumen
output, color rendering, and long
performance life.,

Quality light

Wal Mart chose the (patent-pending)
Smart i imsert lxture fr recessed
MNuorescents, which allowed it toen
Jov the design. light gquality, and
energy efficiency of a new fixture
without incurring the costs, mess,

or disruption of removing the old
fixture

Wal-Mart replaced its current
T12 lamps with new SmartlFit TH
lamps and electronic ballasts, The
stappered reflective lamp design of
the SmartFit fixture expanded the
light spread from the lixiures and
improved vertical and horizontal
light distribution,

“This staggered angle is very

crucial,” savs Carlten Plunk, Day
Brite's kead project design ergzi
neer. “[t helps to reflect the
light dowen and out onto the
shopping area below - all in

one bounce,”

[Humination quality and quan
tity were both increased by the new
lamips, which also “warm” the feel of
the shopping emvironment, Foot
candle levels rose from 93,5 belore
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installation to 115 - creating ap
proximately 20 percent more lghi
on the merchandise.

In addition, the color render
ing index (CRI), a numeric indica
tion ol a lamp's ability o remnder
Individual colors, iIncreasasd (rom 72
to 86, more accurately poriraying
the true colors of the merchandlss.

Installation

The SmartFit Nxtures
are sald to be simple to
install. himghng to the
surlface of the existing
lixture and connecting
with three wires A
prowess that is sakd (o
take three to flve min

utes. This satisfied
Wal-Mart, In that b
minimbzes retrofltting
proflems.

Welghing only 14
pounds, the fxture
Installs without dis
turting the celling or
Insulatlon. This instal
lation process mlnd
mbzes floor clutter and
reduces work areas and pathway
obstruct lons.

In fact, Wal Mart s able to
Install Mixtures while siores are in
DpRErat i,

Energy savings

Wal Mart not only benefits from
better qualicy lighting, but saves
on energy and malntenance costs,
The switeh from 112 to T8 lamps
and electronic ballasis will resuli
in an estimated 40 percent cut in
clectricity wuse, with 60 percent
longer lamp Life.

This also will reduce levels of
mercury Lo minkmize the impact on
thie el rmonment.

Now Wal-Mart can pass sav
ings along to lis customers, while
additionally providing them with
brighter stores, B
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